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Case Study:

Freedom Fence’s Local Organic Growth Through
Enhanced Geo Page Campaign

In mid-2024, Freedom Fence partnered with us to implement our
Enhanced Geo Page campaign, aimed at elevating their local organic

visibility and attracting high-quality traffic. This targeted approach has

yielded impressive results, with Freedom Fence seeing a 123.7% rise in FENCE %ECK I||I

sessions from organic search and a 140.7% growth in new users
from organic channels. These metrics underscore the campaign’s effectiveness in attracting relevant

local traffic and strengthening Freedom Fence’s visibility across their key service areas.
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Enhanced vs. Traditional Geo-Page Campaigns

Our Traditional Geo Page campaign effectively targets local search traffic through location-based
keyword optimization. The Enhanced Geo Page campaign builds on this foundation with longer,
quality-focused content that leverages advanced semantic SEO techniques and
conversion-oriented details, specifically designed to align with Google’s latest algorithm updates.
This ensures that Freedom Fence’s content not only achieves greater search visibility but also provides

high relevance and an improved user experience, meeting modern search standards.

By aligning closely with user intent, the Enhanced campaign offers richer, more relevant information
that engages users and guides them toward conversion, giving Freedom Fence a competitive edge in

organic visibility and attracting more qualified leads.



Local Engagement and Demographic Reach
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Fence’s content, resulting in higher-quality leads and

greater conversion potential.

Continued Growth Potential
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As this campaign is still active, Freedom Fence is poised to see
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ongoing benefits as search engines continue to recognize the
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Based on typical SEO timelines, we anticipate that Freedom
Fence will continue to experience organic growth.

Vies svses. > Additionally, the synergy between the Enhanced Geo Page
campaign and Freedom Fence’s PPC strategy amplifies the
campaign’s impact, effectively combining the enduring value of organic content with the rapid visibility

of paid efforts to maximize local reach and engagement.
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